
FEB.-OS' 99"(TUEI 13: 14 A. H. BELO 2149'778209
Q-1~ q_

TEL:214-9ii-B209 ~
q /-.;.'2.. 1

FX P/.RTr.: OR LATE FllEDR~~EIVED A •.

FEB 1 91999 !,

0peDiD, Remtrks ofMiclaId J. McCarthy 1'alSW. COIMIlCATDB caAIJ&flKlN
EDC1Itive Vice PnIIdeat A GeDeralColUlla rJ1U (11M SEaETMY

A. B. BeIo Corpontia

at

FCC IIIBIH Hearina on Local Televisioa OwIIenhlp RIlles
WUbbltton, DC

Febraary 12, 1999

Thank you, Chairman Kc:rmard, and Commiwouers:

Belo has been in the media business for 157 years. We arc the owner of

seventeen television stations. reaching 14.3% ofthc nation's households. We also own

six daily newspapers, with The Dallas Morning News as our flagship paper.

Additionally, we operate lMAs in four ofour television markets. We believe we add

considerable public interest value and editorial diversity in the markets where these

LMAs operate. And while I would be pleased to answer' questions about theSe. tMAs, I'd
.• .:'0...

like to confine my remarks to the Commission's duopoly role.

While the television business today faces an exuemely challenging competitive

climate. Belo sees unprecedented opportunities to develop new businesses as extensions

ofour traditional local TV franchises. We arc doiDg this by focusing on our major

strength. the distinctive ballmalk ofthe structure ofAmerican television regulation: we

-
are licensed to serve local communities. Om TV stations are tbe only free.~ vi4eo

- .0.

services in our mlIbts. We are the key suppliers ofquality local newS·and~~0Il.

to viewers. To thrive in the burgeeming multicblDllel UDiverBe. our station. have to

strengthen and extend their local news and information frmchises. to find more outlets

and pIOvide rcpurposed and. in most cases, differentiated franchise news programming.

It's the only way we will retain and expand. our viewer and advertiser bases. Right now.
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we arc doing this by progmnmina cable news channels in our TV station markets and

operating four LMA stations, We have two twenty-four hour regional 'cablc'~ '

networks, one in the Nonhwcst and one in Texas; these networks provide mfonnational

program,!,ing different from that broadcast over our stations in those areas. Three ofour

four LMA stations have their own local news and all four have toca1ly-originated

programs. But our ability to program additional local outlets, like other television

stations, is strictly circumscribed now by the FCC, with the prospect that we may not be

able to do anything more at all.

As we weigh these limited options, meanwhile our video competitors,keep.

forming ever larger, more thrcatcnina business combinations and alliaJ1ces. Cable

companies continue clustering their systems. Time-Wuncr now is the only cable

provider in Austin, Houston and San Antonio. TeXas, having exchmged cable systems in

other markets with TCI in a new joint venture. Arid Time-Wamer and TCIlA1T, which

already provide a myriad ofnews and information services into U.S. homes, now propose

to provide American households with local telephone businesses and bi,8hsp~ Internet
"

acccss. The RBOCs keep buying each other, adding cable and Intc::mct programmmg ."

services to their wired homes. Public utility companies are also beginning to provide

programming into U.S. homes over their utility wires. ADd the sr, 'dite business is

merging into fewer companies and proposing, through signal compression, more

chmncls.

Companble business alliance opportunities are unavailable to local TV sratrODS.

While new video outlets - on cable, satellite. Internet, and telcos - arc c:xpIdd'~na'QDto· '

the competitive horizon. TV stations have to exist under a regime ofscarcity-based
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ownership regulation. The phrase "an abundence ofmedia outlets- is today an

understatement. At the very least, thousands ofweb lites with l'idco streaming come

onto cyberspace every day.

Please remember that 1acal television stations are the only ODeS~gOD~third

ofthis country with free. local over-tbe-airnews lU1d infcmnatiOD. We needJhr; SIDle : • ~'\ . ~

liberal regulatory considerations afforded cable television and telephone companies to'

expand our own business and programmina bases. From a public policy standpoint, it

makes eminent sense for the Commission to remove any duopoly restrictions, at least in

the larger television markets. There's no risk that this would result in a lack ofeditorial

diversity in these larger markets. The top twenty-five television markets must average
'.

close to fifteen or sixteen full service tclevision stations; the cable television Systtms

alone propose a 50O-channel universe in these markets, let alone 500 satellite'cbjnnc1s,.

the cver-expanding Internet, and forty to fifty radio statiOns. And those are just thc video

and audio outlets. I won't even mention the print providers ofeditorial information in our

large marlcets; there are few barriers to entry on the print side ofthc business. The

Department ofJustice bas all of the legal and adminis1ra1ive machinery it needs to

.....
J. ~..,.. -- ~

mollitor the competitive conditions. .".. .

In sum, Mr. Chairman and Commjssrianers~ a significant loosc:rJinC or~~ _.
.

duopolylLMA restrictions, ItaI1iDg with the larger televUion DWkets far a trial period, is.

very much OVerdue. Wc're not asking far spec;;ial consideration; we merely want

regulatoI)' parity.

Thank you.

3

. .;.. ~ ."
.". ·.:1~·.;~·

~ ••:..0: -.....

_._~----~ ..._--,-_ ...._------------ ._-----------------------


